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A  b i t  a b o u t  m e

For the past 17 years I’ve worked in Design, from large government 
agencies to small private firms. I always strive to further develop my 

design skills, innovation, art and ideas. I retired from the U.S. Coast Guard 
in 2004, but my journey in art and design began decades before. As a 
young artist, I sold my work and exhibited in shows. From there I was 
drawn into graphic and web design. I graduated with a BFA and MA in 
Design at Rocky Mountain College of Art + Design. I currently live in the 
beach city of Ventura California creating innovative design while soaking 
up the sunshine.
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D a n c e  M a r k e t i n g  D e s i g n s

Nutcracker ballet designs: Event program, logo, posters, 
t-shirts, marquee design and social media advertising. 
This was a pro bono project.
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13James M. Earley Jr.

23

SUBARU

Part N
o. 325411

2013 Outback

New Jersey

Part No. 325411

SUBARU
SUBARU

SUBARU

Part N
o. 325411

2013 Outback

New Jersey

Part No. 325411

Package Design

Package design

Product packaging shows logo and logotype combined 
in center. Colors represent product variation and based 
upon approved color palette.  Font in Kalinga, regular or 
bold on front and sides. Bar code on both front and side. 
Interior color screened 10% of outside color.

CD Design

Product packaging for CD/DVD could be in any  
approved palette color to represent content topic.

Logo and screened “S” on face of CD. Approved photo 
of active customer with Adventure tag line to be shown 
on CD itself.

S
U

B
A

R
U

What’s on the DVD:
Short video on Subaru vehicles
Short video on Subaru safety
PDF on vehicle price and trim options
PDF on Subaru Dealerships

SUBARU

SUBARU

P a c k a g e  D e s i g n ,  I n f o g r a p h i c

s t a t i s t i c s
Martial arts originated in East Asia more than 2,000 years ago and have since grown to 

around 200 individual styles practiced by about 100 million people worldwide. 
Interest in Mixed Martial Arts and Self Defense classes are gaining in popularity while 

traditional styles (Karate, Judo, Taekwondo) have declined.

Sources:
http://www.martialinfo.com/martial-art-statistics/
http://www.askmen.com/top_10/sports/top-10-martial-arts_10.html
http://www.�ndingdulcinea.com/guides/Sports/Martial-Arts.html
New York City-based research �rm Simmons Market Research
http://www.martialinfo.com/martial-art-statistics/

Number of 
Martial Art 
Schools in

Top 10 
Countries

Number
of Martial 

Arts 
Schools

Belt color / Dan level
Dan levels are degrees of black belt

Number of 
Years to Reach
Karate Levels

Pennsylvania

Texas

New York

Florida

California 2080

899

640

1691

1026
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15861 Women

Men

48% 52%

50+, 11%

35-49, 25%

18-34, 63%

18-34 
Age

35-49
Age

50+

Men to
Women

Ratio

Age
Breakdown

Most Esteemed Martial Arts
Based upon judgements of active Martial Artists, askmen.com

Package design:  Smithsonian Insitute shopping bag 
design, Subaru rebrand Logo and package design. 
Calendar design incorporating both Savings Bond 
and National Monument themes. Martial Arts 
nfographic and icons highlighting top martial art 
styles and statistics.
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B a n n e r ,  C o v e r  a n d  P r i n t  A d

Ventura Adult School catalog cover design, banner 
design, and print advertising. Ventura is a beach 
community, so these themes are represented.  
Student photo on center banner emphasizes the 
bright future of students in the medical program.
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P o s t e r ,  T - S h i r t  a n d  O n l i n e

Ballet Studio production of Snow White.  
Requirements: Poster designs, t- shirt and logos, 
marquee and social media online advertising as well 
as Photoshop retouching and isolation of image 
requirements.  Pro bono project.
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L o g o ,  B r o c h u r e ,  M a i l e r s

Logo designs for firefighter union medical benefits 
program, brochure designs for the same program, 
and postcard mailer designs for high-end safety 
knives, and hot air tools.
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SUBARU

Subaru 
805-555-1353
1244 Main Ave Ventura, CA  93003
enjoy@subaru.com
www.subaru.com  

Dear Client,

We are happy to have you as a new Subaru customers!  Note our 
new branding, we believe it reflects our innovative strategy as well 
as the adventurous spirit of our customers.

We at Subaru are enthusiastic about our involvement to improve 
our global footprint. We strive hard to ensure our products are 
eco-friendly.

Our new braind includes Kalinga typography, which is a sans serif 
font. It represents well our confidence and sophistication. We be-
lieve in harmony between people and our planet. This is evident 
in our new logo and logotype. Leading is slightly larger on text.

Feel free to inquire if you have any questions or comments. We 
would love to hear from you!

Sincerely,

The Design Team
Subaru re-brand project
November 2013

November 20, 2013

Subaru Corporate  |  805-555-1353  |  1244 Main Ave Ventura, CA  93003
enjoy@subaru.com  |  www.subaru.com  

Distinctive, Innovative, Confident
SUBARU

Dear Client,

We are happy to have you as a new Subaru customers!  Note our new branding, 
we believe it reflects our innovative strategy as well as the adventurous spirit of our 
customers.

We at Subaru are enthusiastic about our involvement to improve our global foot-
print. We strive hard to ensure our products are eco-friendly.

Our new braind includes Kalinga typography, which is a sans serif font. It repre-
sents well our confidence and sophistication. We believe in harmony between 
people and our planet. This is evident in our new logo and logotype. Leading is 
slightly larger on text.

Feel free to inquire if you have any questions or comments. We would love to hear 
from you!

Sincerely,

The Design Team
Subaru re-brand project
November 2013

November 20, 2013

SUBARU

Subaru Headquarters USA
Re-brand Project
1244 Main Ave.
Ventura, CA  93003

Distinctive, Innovative, Confident

SUBARU
Jim Earley, Subaru Designer  

805-555-1353  |  1244 Main Ave Ventura, CA  93003
enjoy@subaru.com  |  www.subaru.com  

www.subaru.com

Distinctive, Innovative, Confident
SUBARU

Susan Smith
Subaru Designer  

Corporate Headquarters
Ventura, California, USA  

SUBARU

SUBARU
Distinctive, Innovative, Confident
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Re-brand Subaru project, 2013. Letterhead Options (2). Coffee cup, Coasters. ID 
cards, Business card, bookmark, brochure cover

SUBARU

123877995
Date of hire: 17 Nov 2013

Distinctive, Innovative, Confident
SUBARU

19 Optional Business Cards

Business Card Variation

Variation in the initial concepts of the business card  
development. Colors will be from approved new color 
palette but may also be tinted to various levels to aid 
readability and aesthetics.

SUBARU
MARKETING

Jim Earley
Subaru Designer

805-555-2122 

1237 Main Ave., 
Ventura, CA 93001

info@subaruventura.com 
www.subaru.com  

Jim Earley
Subaru Designer

805-555-2122 

1237 Main Ave., 
Ventura, CA 93001

info@subaruventura.com 
www.subaru.com  C

O
R

P
O

R
A

T
E

Ji
m

 E
ar

le
y

Su
ba

ru
 D

es
ig

ne
r

80
5-

55
5-

21
22

 

12
37

 M
ai

n 
Av

e.
 

Ve
nt

ur
a,

 C
A 

93
00

1
in

fo
@

su
ba

ru
.c

om
 

w
w

w
.s

ub
ar

u.
co

m
  

D
is

tin
ct

iv
e,

 In
no

va
tiv

e,
 C

on
fid

en
t

S
U

B
A

R
U

R e b r a n d i n g  o f  S u b a r u

Designs for rebranding Subaru. Innovative business 
cards (right) with distinctive shape which  
compliment the Subaru culture.  Color theme and 
layout clearly represents the outdoors adventurous 
feel of this well established company.
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V e h i c l e  G r a p h i c s  /  C a l e n d a r

Vehicle graphics and wraps for Ventura Adult and 
Continuing Education School and Subaru  
rebranding project. Calendar design using a  
combined theme of both national monuments and 
vintage savings bond advertising.
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I l l u s t r a t i o n  a n d  D i g i t a l  A r t

Program:    Illustrator 10

NTSC                    HC2RSO
DIGITAL VIDEO CAMCORDER

22x
440x

DIGITAL ZOOM

DV

-  REC
SEARCH

REC +
SEARCH

     FOCUS
SLIDESHOW

AE SHIFT

DVR0

Illustration of products and vehicles. These are all 
vector art pieces hand drawn and utilizing hundreds 
of layers in Adobe Illustrator.
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Illustrator 10
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R e p o r t  o n  C u b a  G i t m o

2

A Report on the Prison at Guantanamo Bay, Cuba

Habeas C orpus

Above: A report of the military prison at  
Guantanamo Bay Cuba.

Right: Design for Santiago Chile Olympics. Icons, 
logo design and layout of entire Olympic venues  
and events.

12

Detainees

At its peak capacity Guantanamo has 
housed about 660 prisoners (November 
2003). 12 of these prisoners have been 
children under the age of 16. 

In early 2013, 86 prisoners who are 
cleared for release but might never get 
it. They have stayed in prison, often for 
years, not because of any crime they 
committed or immediate threat they 
pose, but because of diplomatic and  
political hurdles out of their control.

A recent study by a U.S. intelligence  
office estimated that between 16 and 27 
percent of released Gitmo detainees have 
participated in terrorism since leaving  
the facility.

48 Prisoners were deemed by the task-
force as being too dangerous to be 
transferred. Seven died from suicide or  
physical problems.

For the Obama administration, it’s a 
maze with no obvious exits: it doesn’t 
want to keep these prisoners locked up,  
but Congress has forbidden the  
prisoners from being transferred to 
U.S. soil. Though the administration 
had searched for foreign countries to  
which the detainees could be released, 
it appears to have since given up, having 
closed the office responsible for finding 
those countries. 

0

100

200

300

400

500

600

700

800

Yemeni conditionally held

Children under age 16 detained

Transferred to 50 countries

Detained since 2002

Died

Too dangerous to release
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Detainees’ Status
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Freedom

Jan Mohammad, 35

One of the first to be released in 2002, Mohammad, a 
farmer, says that he was forcibly conscripted into the 
Taliban, but tried to get away by surrendering himself 
to the enemy, the notorious warlord Abdul Rashid Dos-
tum, who promptly served him up to the Americans. 
After less than a year, the Americans deemed him no 
threat and returned him to Afghanistan. He says that 
during his time in captivity, he was well treated by the 
U.S. military. Photo taken October 29, 2009.

Abdullah Hekmat, 30

Captured by the warlord Dostum and handed over 
to the Americans, Hekmat was charged with being a 
member of the Taliban, though he says he was forced 
into cooperating with them. “I spent over 7 years in 
the prison for nothing,” he says, “and in the end all I 
got from the Americans was that they were sorry. 
They tortured me, broke my arm, kept me in a very 
cold air-conditioned room without clothes until I got 
sick and had to go to the hospital. The worst thing was 
when my wife died because she said she was suffer-
ing too much and didn’t know if I was ever going to 
be released. My three children had no parents after 
she died and I was in prison.” Hekmat was released in 
November, 2008. Photo taken February 4, 2009.

20

Final Thoughts

In 2010, the majority of the detainees ini-
tially sent to Guantánamo were innocent, 
but had been kept there for reasons of 
political expedience. Reports of torture 
and abuse appear to have been substan-
tiated in the earlier years of the prison’s 
operation, but over the past few years do 
not seem to be taking place. 

in 2006 President Bush did not have the 
authority to set up war crimes tribunals.  
In 2008 the Supreme Court ruled that the 
captives were entitled to the protection 
of the United States Constitution. 

The battle continues between our Execu-
tive and Legislative branches, and in the 
hearts and minds of the captives, their 
families and the world watching from 
outside.

Every day dozens of men are waking, 
living, praying and now, in many cases, 
going hungry in concrete cells that,  
according to the administration, they 
don’t need to be in any more. But there 
they are, and, unless something changes, 
there they will remain.
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Relax by the sea, escape to the snow topped mountains or 
explore majestic glaciers to the south, Chile has it all!

Santiago, our capital, is a dynamic and contemporary  
metropolis located in the heart of Chile’s fertile central valley. 
It is a vibrant city full of character, with a thriving arts culture, 
trendy restaurant scene, and lively nightlife. 

Old-world colonial mansions and the eclectic neighborhoods 
of Lastarria and Bellavista transition seamlessly to the sky-
scrapers and modern structures of Las Condes, Vitacura, and 
Providencia. 

Unravel the mysteries of Easter Island. Visit the poignant  
archaeological site of Ahu Akivi, the temple ruins of Akahanga, 
see where huge moai statues lie scattered at Ahu Tongariki.

Chilean Sightseeing
The end of the world, yet the beginning of adventure.

2

From:  President of the Republic of ChileTo:  All Olympic Athletes, Staff, IOC Members and Visitors
It gives me great pleasure to welcome you to the 2022 Winter Olympic Games!

We all have the opportunity to celebrate sporting excellence at its best, as well as 

the shared values that unite us: respect, fair play, solidarity and equality. Chile is proud to host the first Southern Hemisphere Winter Olympic Games. The 

long days of preparation are over. In sport as in life, taking part is everything. So I 

wish to everyone and especially to all our athletes to enjoy their participation in 

these wonderful games. 

We invite you to share in the variety of Chilean culture and life during your visit. We 

want to stress that “nuestra casa es su casa”, our home is your home. While you are 

with us, you are part of our familia, our family!
Good luck to everyone!

Miguel Fernando Guzman PichardoPresident

Palacio de la MonedaMoneda S/N, Santiago Metropolitan Region, Chile

January 25, 2022

3

Come on down - Welcome to our Family!  Santiago is a 
dynamic and contemporary metropolis located in the heart 
of Chile’s fertile central valley. Chile’s capital is a vibrant city 
full of character, with a thriving arts culture, trendy  
restaurant scene, and lively nightlife.  

Embraced on all sides by mountains – the mighty Andes to the east and the smaller 
coastal range to the west – on a clear day Santiago boasts one of the most incredible 
city views in the world. 

Santiago - 2022 Winter Olympics
¡Viajemos hacia abajo - Bienvenido a nuestra familia!

Movistar Arena

•	 Ice Hockey
•	 Figure Skating
•	 Speed Skating
•	 Curling
•	 Speed Skating   

Downtown Santiago
Metro Train Route

Valle Nevado

•	 Alpine/Cross-
country Skiing

•	 Bobsleigh
•	 Luge
•	 Snowboarding
•	 Ski Jumping
•	 Biathlon   

Estadio Nacional

•	 Opening Events
•	 Closing Events
•	 Awards  

Ceremonies
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S i g n a g e ,  I D  C a r d s  /  P o s t e r s

Above: Signage, ID Cards for a hospital. Various color 
schemes represent the departments. Large scenic 
photo helps calm patients.
 
Right: Various print design projects. Gatefold  
brochure and poster designs for a medical and  
dental benefits company.

15

Patient Identification

Phase 3 - Option 1 
ID cards for patients admitted to the ED ensure 
accurate processing and evaluation priority of 
patients. Various colors would represent the 
priority as well as department the patient may be 
referred to. QR codes facilitate quick processing of 
information and ensures accurate administration.

Some patients in more severe conditions would 
also be issued monitoring bracelets.

Hospitals that cut triage and fast tracks. funneling 
every patient to a physician, nurse or technician 
immediately so that workups could begin right 
away, experienced dramatically shorter ER 
wait times.
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Emergency Room/Triage

Ventura, California, USA  

123877995
Admitted:  17 Nov 2013

Community Memorial Hospital

Waiting Area
Check-in

Ventura, California, USA  

123877995
Admitted:  17 Nov 2013

Community Memorial Hospital
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Design Integration and 
User Interaction Points

Phase 4 - Directional Signage
Consistent calming color scheme used to quickly 
identify areas. Scenic wall murals help reduce 
stress in both staff and patients. 

Current news, important health information or 
hospital events can be displayed to right of 
scenic photo.

20

Emergency Room

Turn left at �rst door
Room 1-4

Waiting Room

Turn left at �rst door
Room 1-1

Children’s Play Room
Media Center

Lounge and TV area
Restrooms

Vending Machine

Parking

Valet on �rst level

Restrooms

Turn right
Room 1-6

Check In

Please use kiosk

Nurses Area

Turn right
Room 1-2

Children’s Play Room
Media Center
Lounge and TV area
Restrooms
Vending Machine

Large directional signage
Nurses Area

Turn right

Room 1-2
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STATISTICALLY SPEAKING

63%
A Gallup and Towers Watson 
studies show that the payroll  
efficiency in an average organ-
ization is only 63%. For every 
$100,000 in payroll, the company 
gets $63,000 worth of actual work!
 

50-150%
The cost of unwanted turnover 
in a position will range from 
50 to 150% of the total annual  
compensation for the position. 
 

70%
The Gallup Organization recently 
reported that 70% of the American 
workforce is either disengaged or 
actively disengaged.


#2. ORGANIZATIONAL 

ASSESSMENT 

Step #2 is listening and learning. 
It’s all about YOU. At Fickewirth, 

we know that every company has 
its own unique set of issues and 

needs.  Here we take it all in, ask 
questions and evaluate.

∆
#3. IMPROVEMENT PLAN

This is where the magic happens.  
After some careful research and 
analysis, we prepare a detailed 

strategic plan tailored for you. 
What separates us from the rest, is 
the fact that Fickewirth promises to 

be there to make sure it all 
happens.This is a team effort 

where you can count on  
our participation.


#1. EXECUTIVE BRIEFING

The Fickewirth process is a 
systematic approach specifically 

designed to provide  custom  
solutions to organizational issues 

in order of  significance and  
priority. Step #1 is the introduction 

to our methodology.

The Fickewirth  
3-Step Process

BENEFITS ADVISORS

Fickewirth Benefits Advisors
805.653.2030 

www.fickewirth.com

If your employees took an anonymous survey on their sense 
of security and overall satisfaction with their employer, would 
you be confident in receiving a high approval rating?  Do you 
feel you have a true pulse on your workers’ own self-worth and 
peace of mind?

Most employers do not get the appropriate return on time and 
money invested in their employees. The reasons why can 
be both hidden and obvious, but they are always there. An  
employee is usually hired for a position; he or she receives 
some sort of new employee orientation; meets his coworkers 
and the management team, and then begins to settle into some 
sort of daily work routine. 

We’re not just about employee benefits.
         We affect your entire employee investment.
LET’S GET BACK TO THE BASICS

In this day and age, the employee turnover rate is often high 
and great workers leave out of discontentment or are often lured 
away by hopes of greener pastures. Whether your business 
is in manufacturing, medical, retail, food services, research… 
your most important long-term and critical investment is in the 
people who make it all happen. The fact of the matter is, how 
you work with your employees through good and bad times is 
the key to any company’s success. 

FOUNDATION FOR GROWTH

A good foundation for any productive organization is a  
balanced and working communication strategy coupled 
with strong employee retention and engagement, available  
training & leadership development and, of course, a  
competitive health care benefits package. Any missing or 
weak component could steer you off course from achieving  
success. With Fickewirth as your guide, your vision for the  
future can be a reality.

What’s the ROI on your employee? 
THE ANSWER SHOULD BE SIMPLE AND YOUR GOAL SHOULD BE 100%.

Somewhere along the way though, a slow disconnect starts to 
grow between the employee’s goals and values and the goals 
and values of the company. There becomes a sense of distrust. 
There’s no confidence. And before you know it, there’s no real 
apparent commitment from either party. 

To turn back the clock to the “Leave It to Beaver” days would 
be the easiest way to correct the problem.  Remember when 
everyone’s career happily consisted of working 30+ years for 
the same company and then retiring in their 50’s with a solid 
pension? Times have changed.

WHY FICKEWIRTH?

Because when you work with us, you’ll get results you  
never expected. We bring programs and ideas to clients that  
challenge the traditional model of managing employee  
benefits. We believe in not just managing benefits, but instead,  
managing the entirety of your employee investment.

Fickewirth professionals are hard-charging individuals who 
are intellectually curious and draw strength and positive  
energy from each other. We have a remarkable enthusiasm and 
belief in the work that we do. This power is the driving force that 
sets us apart and elevates us and our clients to new places. 

Our business is helping our clients get where they want to 
be. We help build organizations worth committing to.

The BSC is providing online open enrollment support for all IBEW Local 18 members.  If you 
are eligible to enroll in the Local 18 medical, dental and vision plans, you now have the option 
to enroll online.  Members currently enrolled in the Local 18 plans can login and review their 
current benefit selections, enrolled dependents and all their available plan choices.  All eligible 
Local 18 members can now make their enrollment selections and submit them online.

         Q u e s t i o n s ?  Call The Benefits Hotline at 800-842-6635

O p e n  E n r o l l m e n t 
i s  b e t w e e n 

A p r i l  2 6 t h  -  M a y  7 t h ,  2 0 1 0
To be effective 
July 1st, 2010

Online 
Open Enrollment 
w w w. b s c i n c . c o m / I B E W _ L o c a l _ 1 8 . p h p 

PPO Plan:  Freedom to see any dentist you choose and access to one of the   ►
nations largest PPO Dental networks.
DHMO Plan:  Enhanced DHMO copay schedule which means greater member  ►
savings and over 5,000 DHMO providers in California to select from.

Q u e s t i o n s ?  Call The Benefits Hotline at 800-842-6635

Your  
Dental 

Benefits

E f f e c t i v e  
J u l y  1 ,  2 0 1 0  

I B E W  L o c a l  1 8  i s  c h a n g i n g  
d e n t a l  c a r r i e r s  t o  G u a r d i a n .  
Yo u  w i l l  c o n t i n u e  t o  r e c e i v e d 

t h e  c h o i c e  o f  a  P P O  o r  a  D H M O 
p l a n  a n d  f u l l  f a m i l y  c o v e r a g e  a t 

N O  C O S T

are changing to

Exciting News!

FICKEWIRTH UNDERSTANDS THAT EVERY
CLIENT HAS UNIQUE NEEDS

What really makes the experience is the way we work and the people 
who work here. Here’s what drives us:
 

Integrity – We do things for the right reasons and stand behind
our actions. We’re open… We’re honest… And we always do 
what we say we’re going to do. 

Elevating Clients to New Places – Driven by intellectual 
curiosity, we challenge ourselves and our clients to evolve and 
be open to new things and see old things in new ways. We are 
innovative in developing strategies and solutions that are 
tailored to your specific needs.

Contribute to the Success of Others – We work as a cohesive 
group to support one another’s efforts and develop relationships  
both at work and in our communities.

Contagious Exuberance – Our team members work hard and 
honestly practice what we preach. So, when you invite us into 
your business, you can count on us to bring our enthusiasm 
and excitement for what we do. 

 
  We strive for excellence in our work and our clients…
       our goal is to help you build an organization worth committing to.

1

2

3

BENEFITS ADVISORS

60 S. California Street, 4th Floor
Ventura, CA  93001-2802

805.665.2030
www.fickewirth.com

4

Worth Committing To Helping Build Organizations

BENEFITS ADVISORS
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W e b  D e s i g n ,  U I / U X  D e s i g n

Jim Earley
User Prototyping
16 May 2013, Clay Rivenbark
Mobile App Prototype

Introducti on Splash page.

Starts automati cally and 
then fades into About 
Synastry screen.

Brief descripti on of what 
synastry is and “Begin” 
butt on presented.

User chooses person 1 
Birthday and locati on.

Astrology Synastry App

Welcome to

SYNASTRY

SYNASTRY

Synastry is...
the art of relationship Astrology. It is 
a fascinating and illuminating study 
of how individuals interact with one 
another. Our app will help you see 
strengths and weaknesses in your 
relationships as well as score it. Enjoy!

BEGIN NEW CHARTS

RETRIEVE PROFILES
OR

Person 1 Birthday Info

+

—
Mar

+

—
10

+

—
1979

+

—

5:01
am

Los Angeles, CACity:

SET CANCEL

Website design, including logo, for custom wood 
furniture company. UI/UX design for stock market 
analysis. UI/UX design for synastry compatibility app. 
Hot air tools website design.

27

Waiting Room

Room 1-1
Children’s Play Room

Media Center
Lounge and TV area

Restrooms
Vending Machine

Waiting Room

Room 1-1
Children’s Play Room

Media Center
Lounge and TV area

Restrooms
Vending Machine

Co
m

m
un

ity
  Memorial  H

osp
ital

E s ta b l i s h e d 1 984

Co
m

m
un

ity
  Memorial  H

osp
ital

E s ta b l i s h e d 1 984

Click on area 
of interest to learn more

Click on area 
of interest to learn more

Wi-fi mobile device 
interface 

Phase 6 - Wi-fi at ER
Color theme for each ED section changes per user 
interface with mobile devices.

Mobile apps for the ER can be quickly 
downloaded and used to notify family of patient’s 
status and wait times. Helpful medical information 
specific to patients can be emailed to mobile 
devices as well as any pharmacy requirements 
(locations, prescriptions etc.)

Color theme for each ED section changes per user 
interface with mobile devices.

Room 1-1

Co
m

m
un

ity
  Memorial  H

osp
ital

E s ta b l i s h e d 1 984

Click on area 
of interest to learn more

ER/Triage

Triage
ER Stations
Schedules

Timekeeping
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W e b s i t e  D e s i g n

Website design for a holistic jewelry company. Soft 
natural colors and minimal layout elements help  
promote the wellness and healing aspect of the  
jewelry products.
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W e b s i t e  a n d  O n l i n e  A d s

Laptop pillow company website. At right: Small 
online advertising for climate control products and 
plastic bending tables.

Welcome to the Apocalypse
ZOMBIE
HISTORY

ZOMBIE
MOVIES

ZOMBIE
SCIENCE

ABOUT
ZOMBIES

ZOMBIE
APOCALYPSE CONTACT LINKSHOME

Copyright 2013  | Designed by Jim Earley  |  Contact me 

Our Worst Nightmare

If you try to leave a little kid in a graveyard late at night, he'll freak out. Even if you o�er to leave him a 
gun to protect himself. Why? It's because on some instinctual level, all humans know it's just a matter 
of time until the zombies show up.

Our culture is full of tales of the undead walking the Earth, from our religions to our comic books. But, 
some sort of zombie apocalypse isn't actually possible, right?  You may be surprised.

What is a Zombie?

A zombie is an "animated corpse resurrected by mystical means, such as witchcraft". The term is often 
�guratively applied to describe a hypnotized person bereft of consciousness and self-awareness, yet 
ambulant and able to respond to surrounding stimuli. Since the late 19th century, zombies have 
acquired notable popularity, especially in North American and European folklore.

In modern times, the term "zombie" has been applied to an undead being in horror �ction, largely 
drawn from George A. Romero's 1968 �lm Night of the Living Dead. They have appeared as plot 
devices in various books, �lms, television shows, and video games.

Lock your doors and windows and prepare for the Apocalypse!

Welcome to the Apocalypse
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31
Website Design

New website features logo in top left corner with logo-
type and tag line. Easy drop down menus provide  
consistent access to content. Curved shape reflects 
mountain and road representation. Main content is 
placed in cut out below photos on subsequent pages.  
Adventure tag line on bottom right of each page. Main 
page image will offer sliding variety feature.

New Digital Media Design

      BRZ                                                Impreza                       Legacy                               Forester                                       Crosstrek       

Outback                            Trebeca                  Pleo                                      Sambar          Stella

Choose from our Award Winning Lineup
 

We are Pioneers and Innovators with the Power of Imagination.   
Feel the Confidence, Excitement and the Harmony between. Visit your local Subaru Dealer today.

VEHICLES  |  WHY SUBARU  |  BUILD YOUR OWN  |  OWNERS  |  FIND A DEALER

Copyright 2013 © Subaru Inc.  |  Privacy Statement  |   Careers  |  Site Map

NEWS  |  WORLDWIDE NETWORK  |  SUBARU ECOLOGY  |  EVENTS

Distinctive, Innovative, Confident
SUBARU Log in  |  Contact  |  Help 

VEHICLES  |  WHY SUBARU  |  BUILD YOUR OWN  |  OWNERS  |  FIND A DEALER

Product Line

Equipped with unique SUBARU BOXER® engine 
on all models and Symmetrical All-Wheel Drive 
on most, the Subaru product line, renowned for 
durability, reliability, traction and “active safety,” 
represents one of the highest repurchase-loyalty 
ratings in the U.S. market. 
Our World

Subaru is committed to being a leader in environ-
mental initiatives while continuing to reduce our 
own footprint. Being green isn’t a trend. It’s who 
we are and what we stand for.

We strive to develop a confident and long-term 
relationships with our customers through distinc-
tive products. 

Awards

Automobile Magazine’s 2013 All-Star Selection.
The Subaru BRZ was named as one of Automo-
bile Magazine’s 2013 All-Stars, joining a very ex-
clusive and prestigious list of high-performance 
sports cars.
Responsibility

The principles of good corporate citizenship have 
always been an integral part of the Subaru busi-
ness. It is evident in how we relate to our employ-
ees, our customers, and our communities.
Takeshi Tachimori 
Chairman and CEO

Subaru Inc.

about us

Copyright 2013 © Subaru Inc.  |  Privacy Statement  |   Careers  |  Site Map

NEWS  |  WORLDWIDE NETWORK  |  SUBARU ECOLOGY  |  EVENTS

Distinctive, Innovative, Confident
SUBARU

We  have been innovators for a long time. We know what it takes to
think outside the box, and our customers know it too.

Log in  |  Contact  |  Help 

Distinctive, Innovative, Confident
SUBARU

VEHICLES  |  WHY SUBARU  |  BUILD YOUR OWN  |  OWNERS  |  FIND A DEALER

Log in  |  Contact  |  Help 

NEWS  |  WORLDWIDE NETWORK  |  SUBARU ECOLOGY  |  EVENTS

Safety Drives Subaru Design

For the fourth consecutive year (2010-2013), 
the Insurance Institute for Highway Safety 
(IIHS) has recognized Subaru as the only 
manufacturer with a TOP SAFETY PICK winner 
for all models. We don’t shy away from crash 
tests, because safety is at the forefront of our 
design. 

Subaru EyeSight®

Subaru takes a look into the future with Eye-
Sight®.

Two cameras are mounted by the rearview 
mirror to monitor traffic and react to condi-
tions even before you do. 

Basically, EyeSight® sees the problem and 
initiates action to help avoid the trouble. Eye-
Sight® will also sound an alert and flash a 
visual warning if there’s danger of a collision 
and will apply the brakes automatically if you 
don’t. 

It can also optimize cruise control and warn 
drivers when they’re swaying outside their 
lane

safety

Copyright 2013 © Subaru Inc.  |  Privacy Statement  |   Careers  |  Site Map

We take safety seriously at Subaru, We practice it every  
day and make it a top priority.

32Mobile Device Design

Mobile Devices

Mobile device and apps will mirror the main website, 
but will be sized to fit various screen sizes. Apps will  
be developed to allow users to build their own vehicles 
with a variety of color and trim options (see bottom  
right prototype).

Maximum usability and functionality will be provided 
in mobile apps to allow for the greatest use of features 
common in main website layout.      BRZ               Impreza         Legacy   Forester           Crostrek 

   Outback             Trebeca            Pleo   Sambar                 Stella

Choose from our Award     
Winning Lineup

 

We are Pioneers and Innovators with the Power 
of Imagination.  Feel the Confidence, Excitement 
and the Harmony between. Visit your local 
Subaru Dealer today.

Copyright 2013 © Subaru Inc.  |  Privacy Statement  |   Careers  |  Site Map

Distinctive, Innovative, Confident
SUBARU Log in  |  Contact  |  Help 

Distinctive, Innovative, Confident
SUBARU Log in  |  Contact  |  Help 

Choose from our 
Award Winning 

Lineup

      BRZ                      Impreza                      Legacy

We are Pioneers and Innovators with the Power 
of Imagination.  Feel the Confidence, Excitement 
and the Harmony between. Visit your local 
Subaru Dealer today.

Subaru Re brand Project. Jim Earley, 2013 Rocky Mountain College of Art + Design
Design Systems

VEHICLES  |  WHY SUBARU  |  BUILD YOUR OWN  |  OWNERS  |  FIND A DEALER
VEHICLES  |  WHY SUBARU  |  BUILD YOUR OWN  |  OWNERS  |  FIND A DEALER

NEWS
WORLDWIDE NETWORK
SUBARU ECOLOGY 
EVENTS

NEWS
WORLDWIDE NETWORK

SUBARU ECOLOGY 
EVENTS

   Outback             Trebeca            Pleo   Sambar                 Stella

SUBARU

Choose from our 
Award Winning 

Lineup

      BRZ                      Impreza       Legacy

We are Pioneers and Innovators with the 
Power of Imagination.  Feel the Confidence, 
Excitement and the Harmony between. Visit 
your local Subaru Dealer today.

Subaru Re brand Project. Jim Earley, 2013 Rocky Mountain College of Art + Design
Design Systems

MENU

Log in  |  Contact  |  Help

SUBARU

MENU

      BRZ                           Impreza                      Legacy

Log in  |  Contact  |  Help

   Outback                    Forester                      Crostrek

Choose from our 
Award Winning 

Lineup
We are Pioneers and Innovators with the Power of Imagi-
nation.  Feel the Confidence, Excitement and the Harmony 
between. Visit your local Subaru Dealer today.

 VEHICLES
  WHY SUBARU
  BUILD YOURS 
  OWNERS 
  DEALERSHIP
  EVENTS
  HISTORY

W e b s i t e  D e s i g n  /  V i d e o

Below: Website design for car company using new 
color theme that represents the brand. User inter-
face is straightforward with an uncluttered layout. 
Consistent menus and elements work together to 
ensure a positive user experience.

Right: Video trailer of a book “Songs of Earth and 
Power” using Adobe After Effects.
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15James M. Earley Jr.

Songs of Earth and Power Title Sequence
Visual Sequencing II course

Some scenes from the title sequence.
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Education 

Master of Arts: Design Strategy and Innovation
Rocky Mountain College of Art + Design, Denver, CO
2013 - 2014

Bachelor of Fine Arts: Graphic Design
Rocky Mountain College of Art + Design, Denver, CO
2012 - 2013

Teaching Credential, Designated Subjects , Media/Art 
State of California 
2022

Associates of Art
Coastline College, Fountain Valley, CA
2010

Certificate in Graphic Design
Montgomery College, Germantown, Maryland
2003

im earleyJ
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Instructor for Graphic / Web apps and Microsoft Office apps				   2022—Present
Ventura Adult and Continuing Educatation Center, Ventura, CA

•	 Instructor for Graphic and Web Applications (Photoshop, InDesign etc.).
•	 Instructor for Microsoft Office applications (Word, Excel etc.).
•	 Designed graphic and web projects for the school including flyers, banners and brochures.
•	 Regularly updated school website.
•	 Ensured that students are on track with their courses by providing feedback on their work.
•	 Participated in professional development activities to keep up with industry trends.
•	 Created lesson plans that integrate design principles with computer technology skills.
•	 Prepared students for careers in graphic / web design by teaching them design principles, techniques, and 

other relevant information.

Graphic / Web designer								        2014—2022
Abbeon Cal, Inc., Ventura, CA

•	 Graphic and Web Designer for tools distributor company. Designed, prioritized and managed all graphic and 
web design projects and ensured deadlines were met.

•	 Produced print, email and AdWord marketing campaigns and tracked results in Google Analytics and other 
marketing platforms.

•	 Projects included: Annual 90-page catalog, periodical and magazine ads, flyers, postcards, mailers, and  
large displays.

•	 Web banners, videos, SEO, updates to Social Media and OMS/Content Management E-commerce. Video/Pho-
tography: Shooting, uploading, editing, annotating footage.

Graphic / Web designer								        2008—2014
Fickewirth Benefit Advisors, Ventura, CA

•	 Sole Graphic and Web Designer for this benefits consulting company. Designed, prioritized and managed all 
graphic and web design projects.

•	 Projects included a wide range of visual media from print to website design and presentations. Performed 
photography touch up services and developed motion graphics.

•	 Worked with clients, marketing managers and account managers to visualize creative ideas from conception 
to completion.

Sign Design / Web designer								        2004—2007
Dave Ashley Signs, Frederick, MD

•	 Sole operator of the sign and banner shop. Performed all sign layout and design, customer service, account-
ing, ordering of supplies and installation aspects of the trade.

•	 Designed brochures and logos. Designed web sites.
•	 Recommended customers on the most appropriate sign design solution.
•	 Installed lettering (and Vehicle Wraps) on various vehicles and materials.

experience



15Jim Earley
www.earleygraphics.com

805-433-5461
jim_earley@hotmail.com

Ventura, CA

D  E  S  I  G  N




